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Berlin – August 19, 2019 
 

Mister Spex raises EUR 65 million to accelerate in-

ternational growth and retail network expansion 

 

Mister Spex, Europe’s leading online optician, has raised over EUR 65 million to drive further 

business expansion. The Büll Family Office led the equity round with participation from exist-

ing investors (Grazia Equity, Stephan Schambach and Ehssan Dariani among others) while 

Global Growth Capital has provided a senior debt facility. 2018 as a financial year marked a 

further milestone for the business, with Mister Spex maintaining strong top-line growth while 

also achieving profitability. This investment will enable the company to accelerate this strong 

momentum via further development of its retail store portfolio and acceleration of its interna-

tional expansion plans.   

 

“The continued success achieved over the past year yet again underlines how our business 

model has changed the whole eyewear sector,” said Dirk Graber, founder and co-CEO of 

Mister Spex. “The current financing round will enable us to invest in further growth, and we 

have established three clear strategic priorities: further expansion of our retail store network, 

internationalisation and additional investment into logistics. Through the Büll Family Office, 

we are delighted to have gained a very experienced partner in the retail sector, which will al-

low us to gain further momentum. Global Growth Capital has provided a complimentary debt 

structure to support our store expansion strategy.“ 

 

“We strongly believe in Mister Spex as a brand and business model and are looking forward 

to becoming a part of their success story. Given our long-standing experience in commercial 

real estate, we will actively support the management team with the expansion of their own 

store network”, says Albert Büll, founder of the Büll Family Office.  

 

“We believe that Mister Spex has developed a unique business model that not only har-

nesses changes in consumer behaviour but also leverages multiple online and offline distri-

bution channels to drive profitable growth. We are very exited to partner with their talented 

team,” says Olya Klüppel, Partner at Global Growth Capital. 

 

Incorporated in 2007, Mister Spex has since become a leading online optician offering an ex-

tensive product portfolio of over 10,000 prescription glasses, sunglasses and contact lenses 
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to its three million customers. The company’s online shops serve consumers in ten countries.  

In line with its omnichannel strategy, the company operates eleven of its own retail stores in 

Germany and has developed a wide network of partner opticians in Germany, Austria, Swit-

zerland, the Netherlands and Sweden. 

 

“Our continued success underlines our belief in combining the best of both worlds: online and 

offline,” added Dr. Mirko Caspar, co-CEO of Mister Spex. “Sales in our online shops continue 

to grow strongly. However, our experience shows that through the unique combination of 

online shops, our own retail locations and over 500 partner opticians, we are able to add an 

additional layer to the consumer experience and fully address the market potential. We re-

main committed to our omnichannel strategy.“ 

 

About Mister Spex: 

Mister Spex GmbH is Europe's leading online optician. Through its website, the Berlin -based company offers, alongside contact 

lenses, a comprehensive range of directly available designer glasses and sunglasses across Europe, all at attractive prices. In 

addition to transparent pricing and cost savings for complete prescription glasses, customers benefit from free services such as 

eye tests and glasses adjustments, as Mister Spex already works in partnership with more than 500 local opticians in Germany, 

Austria, Switzerland, the Netherlands and Sweden. The Mister Spex service team is made up of qualified opticians providing 

customer advice by telephone or e-mail. The company has its own optician's workshop in Berlin, where the final production and 

quality control of the glasses takes place. Throughout Europe the company counts more than 3 million customers. In February 

2016 Mister Spex opened its first store in Berlin and was honored with the Red Dot Award for its innovative shop concept in the 

same year. The company now has 11 own stores in Germany. 

 

About the Büll Family Office: 

The Büll Family Office is a single-family office headquartered in Hamburg. The main focus is on real estate development, cli-

mate-intelligent real estate management, renewables, start-up growth financing and venture capital.  

 

About Global Growth Capital: 

Global Growth arranges customized, innovative debt solutions with ticket size between E5 and 50 million. The flexible approach 

to structuring and efficient decision-making enable tech-enabled companies and the entrepreneurs behind them to grow in a 

sustainable manner.  http://www.globalgrowthcap.com  

 

https://www.misterspex.de/

